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prof. dr. sc. BENZINSKE POSTAJE U
Sasa Petar FUNKCLJI HRVATSKOG
spec. oec. TURIZMA

Andelko

Pregelj PETROL STATIONS IN THE
i e SERVICE OF CROATIAN
Kresimir TOURISM

Buntak

SAZETAK: Hrvatski turizam najvaznija je grana
hrvatskog gospodarstva. Godidnje se od tunzima
upribodi 6 - 6,7 mlrd eura, koji ovise o broju
nocenja ) posjecenost. Turisticka ponuda Hrvatske
vrlo je raznolbika, a sastoji se od nautickog,
izlemickog, ronilackog, kongresnog, kulturnog,
ckoloskog, seoskog, vierskog, pustolovnog,
zdravstvenog, lovnog ili ribolovnog turizma.

U Repubiici Hrvatskoj 90% trzista benzinskih
postaja danas drzi § velikih opskrbljivaca: IINA,
TIFON, OMV, PETROL, LUKOIL, dok
preostalih 10% drie mali privatnici. Da bi sirova
nafta dosla do krajnjeg potrosaca kao nafni
derivat, mora prodi cijeli proces od istrazivanja,
prerade, skladistenja 1 distribucije. Osnovni je
princip utvrdit §to rade spomenud trzisni lideri
kako bi prosirili svoje poslovanje atvaranjem novih
benzinskih postaja i $irenjem mreze.

Predmet rada izraz je zanimanja za poloza)
(lokaciju) i funkciju benzinskih postaja u
danadnjem murbulentmom okruzju, kada svi zele
bit najbolji na trzidtu. Da bi to uspjelo, poduzece
mora biti konkurentno.

ABSTRACT: | gurism is the most important ranch
of the Croagan economy. Annual pevenue from
rourism amounts to beoween EUR 6 and 6.7
billion depending on the number of overnight
stays and the number of tounsts. The scope and
supply of tourism in Croaua is very diverse and
inchudes nautical, excursion, diving, business
(congress), culrural, ecological, rural, religious,
adventure, health, huntng and fishing tourism.

As nuch as 90%

the Republic of Croatia is in the hands of five
large suppliers: INA. TTFON, OMV, PETROL,
LUKOIL, while the remaining 10% is owned by
small private companies For crude oi) to reach
its end comsumer as an oil derivatve, it must

zo through an entire process from discovery,

of the petrol station market in

refining, storage to distribugon. The main idea
here is to wlentity what the above-mentioned
market leaders are doing to develop their business
activities hy opening new petrol stations and

expand thewr network.

The subject of this paper is the position (location)
ancl function of petrol statons (PSs) in today’s

Dr se. Sasa Petar, 3M (Fast) AG adresa: Zimjok b.b., Zagreb e-maik spatar@numin.com
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Svrha i cil) ovog rada jest definirati pojam
trizma, benzinske postaje, nafte i nafmib
derivata te ukazau na lokaciju benzinskih postaja
na teritoriju Repnblike Hrvatske. Takoder je cilj
dati odgovor jesu li benzinske postaje svojom
lokacijom u Hrvatskoj u funkciji turizma ili su
gradene po nekom drugom planu.

Ovaj rad sastoji se od nekoliko sadrzajoih cjelina
koje se medusobno nadovezuju i nadopunjavaju.
U uvodnom dijeln danosi se aktualnost teme,
predmet, svrha i cilj semunarskog rada, te kratak
sadrzaj rada. Nadalje se objasnjava sam pojam

i navode glavni konkurenu. U nastavku su
objasnjene faze dobivanja gotovog proizvoda od
rafinerije do krajnjeg potrosaca. O runistickim
potencyalima govori dio naslovljen Hrvatska -
mala zembja za veliks odmor. Na kraju rada dan

Je odgovor na pitanje jesu li benzinske postaje v
Hrvatskoj u funkeiji turizma.

KLJUCNE RIUECI: benzinske postaje, hrvatsko
gospodarstvo, hrvatski turizam

Tl |ni|vr1r CNVITOTIINEND W }14:1'(‘ CYeMTne wants o
Ise: the market leader. In order to succeed 1n this, 2
COTPany must he competnve,

1 he aim of this paper is ta dehine the coneept

of tourtsm, the concept of a petrol stanon. of nil
and oil denvgrives and to rdenaty the position of
petrol stasioms on the Croatian marker. Another
aim is foy :"“’"-':,'l AN ANnswer to [ll': L'E‘:\..'.‘-[I‘ Ml

whether petrnl sranong, w ich thewr locanons in

(roata,

they we

e 111 the servige of ourisin or whether

e bl oy some other purpose.

This [aper consists of sever Al difterent seetons
which areimterconnected and supplement each
other. The introductony pare idenufies the wopic,
rhe subject, the purpose and objective of the
research paper. and provides a summary. This

is followed by an explananon ol the concept
itself and by lsting the main compentors. The
paper then goes on o descrbe different stages m
the develppment of the fingl product, from the
rehinersy 1o the end consumer. The part enoeled
(1 oxtur §

A Sovadl Connsey for a Great Vacorion

foeuseenn the tourssm potenual, |he final part
ol the paper answert the guesnon whether ;wu'.,,[

stitins i Croana act i the senace of tourism.

KEY WORDS: petrol stanons, Croanan economy,
Croatian tourism



Saia Petar, Andelko Pregel), Kredimir Buntak BENZINSKE POSTAJE U FUNKCUI HRVATSKOG TURIZMA
Saia Petar, Andelko Pregel], Krefimir Buntak PETROL STATIONS IN THE SERVICE OF CROATIAN TOURISM

PREGLED TRZISTA NAFTE | NAFTNIH
DERIVATA U HRVATSKOJ

Trzisce nafte i natmth derivaa u Hrvarskoj je

po svorn velumenu relativno malo u usporedbi s
ozistem regije, 0dnosno svjesskim wzistem nafte.
Medudm, kao i u veéini drzava v svijeru, nafta
zauzima znacajan udio v ukupnoj porrosnji energije,
koji u Hrvatskoj iznosi éak 45 posto. Vlastitom
proizvodnjom Hrvatska zadovoljava manje od

20 posto potreba za sirovom naftom, dok se veci
dio potreba osigurava uvozom putem Jadranskog
naftovoda. Jadranski naftovod preko terminala
Omisalj omoguéava doprenu sirove nafte do
rafinenja u Hrvacskoj iz hilo kojeg dijela svijeta,
kaa i dopremu ruske nafte iz smjera Madarske.
Osim sirove nafte, preko terminala Omisal)

mogu se dopremat i naftni derivan, $to takoder
omoguéava opskrbu ozista Hrvatske iz cijeloga
svijeta. Maloprodajne cijene nafmih derivata u
Hirvatskoj regulirane su zakonom, a direktno ovise
o kretanju cijena na trzistu Mediterana. Zakonsko
reguliranje cijena posljedica je jos uvijek nedovoline
konkurencije na oZidtu naftnih derivata, §to ée se
zasigumo promijenitl razvojem infrastrukture, a
posebice skladidnih kapaciteta sudionika na naftnom
trziftu Hrvacske.!

U Hrvatskoj danas ima ukupno 710 benzinskih
postaja. Po broju benzinskih postaja, rr#iste se iz
godine u godinu povecava zbog trenda rasta novih
benzinskih postaja. Tako danas TNA, kao najveca
naftna kompanija u drzavi, ima 390 benzinskih
postaja, zatm slijedi Petrol s 91 postajom, OMV
ith ima 64, Tifon 43, Lukoil 41, 2 privamih postaja
je osamdesetak.

U zadnjih nekoliko godina INA provodi strategiju
zatvaranja nereatabilnih i dotrajalih benzinskih
postaja te modernizaciju postojece mreze. Tako
je u periodu od godine dana zatvoreno tridesetak
postaja, a istovremeno ih je 35 modernizirano
radi pruzanja kvalitemije usluge. Lukoil je

nakon kupnje benzinskih postaja Europa Mil i
Crobenz nastavio s otvaranjem novih postaja.
Tifon unatrag 3 godine nije otvorio novu

OVERVIEW OF THE OIL AND OIL
DERIVATIVES MARKET IN CROATIA

I'he ol and o1l dervaoves market in Croata is

relaovely small in volume compared o regional

and inremanonal oil markets, However, as in the
ajorigye of countrnes it the world, ol makes up a

TIRCANT sl3are ol L wal 2nel oy -'-';'-..rf;.‘[_lF_‘.l M1 N

Coroana and amounts to as much as 3%, Croana's
wn |"|i|.--‘l|’| LN meets 1ess than 204 of demand

or cride o1, while the majorn 1s satshed by

rts via the Adna Pipeline. The Adna Pipeling,

via the Orudaly Lerminal, supplies crude oil to
G 1an relineries from evervwhere in the world,
[ Ik tan ol via Huneaey, In addition
y [ | g | ..-,> |'-'s.|i‘Jl".l"l':_“f
thro zh the | rnsal] Termunal, which also enables
he LN MErkel ':'-.l-_ ,’_.‘l_l'_'-'Ih\!il'lt-'l.:.l”
) ¢ Retail [rces ol ol denvanves in
CLOaniE are repuiated by -la ._-|.-!-|-,f:,'\-.':li:|'l rectly
(¥is H 1rCes il Iy '\1-_'-!'- STranedil ima ket € L it
: ' f prices 1s 2 consequence of imperfect
w1} i il denvanves market, which
ill change with the Jevelopment ol infrastruceture,
n partcular of storage capacines of Croatian ol
market stikehalder
There are a tatal of 710 petrol stanons m Croana
adiy. The market has been inereasing year by yea
i th owinge renyd ol new petrol statons
[oxd N2 ol A ( 4
I r | ur 1Sz (el | _I.'_
OMY il fia Lauken! wath
1 1l i Fiey
ars, INA has been implementing
i f g inethcrent and old petrol
nu has been modermising 11s existing
crwork. lne vear, around 30 petral statons
e Llosed, _-\i-\'.i Y3 WEre Hneide '.-”::‘\;-] in --'.‘i‘..'
5 i w MgEner !..."!I:_, service. After ':'.'-1\51'_-.."
I i-';|\| Vi) and ( 1 | L ',I.ll.;
Linued ¢ ovpen n e [ stavions, Titon
| o1 ol 14 nrec rs, while
\ v s v lowlhy Lo }::):l CApanding
PSSy ]Z'-. 1z <l BN Y e il
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postaju, a OMV polako i postupno Siri mreim
svojih postaja. Petrol je kupnjom Europetrolove
mre7e benzinskih postaja znacajno progino svoju
mrezuo ) nacionalnu pokrivenost, a nastavlja s
otvaranjem novih postaja. Broj benzinskih postaja
u privatnom vlasnistvu postupno se iz godine u
godinu smanjuje, zato §to se pojedini poduzemici/
obrmici sve teze nose s negativnim trendovima

na ozistu maloprodaje nafmih denvara te oswrom
konkurencijom, pa su primorani ili zatvorid tvrtku
ili je prodati nekom od vodeéih konkurenata.

GLAVNI KONKURENTI

S obzirom na broj benzinskih postaja, odnosno
pratecih usluznih ohjekata, danas mozemo izdvoji
5 glavnih konkurenata, koje cemo nabrojati te o
svakoj tvrtki navesti osnove djelamost. To su: INA,
OMV, Pewrol, Tifon i Lukoil.

NOUTTRA RarTE 4.8

INA - Industrija nafte d.d.

INA ~ Industrija nafte d.d. (OINA d.d.) je srednije
velika europska naftna kompanija, koja ima vodecu
ulogu u naftnom poslovanju u Hrvatskoj te
znacajnu ulogu u regiji.

INA je osnovana 1. sijenja 1964, spajanjem
Naftaplina (tvrtke za istrazivanje 1 proizvodnju
nafte 1 plina) s rafinenjama v Rijea 1 Sisku. Danas
je INA nafma kompanija sa znacajnom vlogom u
jugoistocnoj Europi u istrazivanju i proizvodniji nafte
i plina, preradi nafte te distribuciji nafte i naftnih
derivata. Po ostvarenom prihodu, INA Grupa
nalazi se medu vode¢im kompanijama u Hrvaskoj.
Ukupni rezultati INA Grupe ostvareni u 2010. i
201 1. godind pokazuju obnovljenu profitabilnost na
razini operativinog poslovanja i na razini neto dobiti
te znacajno poboljsanje financijske pozicije.

INA d.d. je dionic¢ko druSrvo &iji su najveci
dionicari naftma kompanija MOL 1 Vlada

network of PSs, Perrol significantly expanded its
network and national caverage and it continues
to open new PSs, The number of privately owned
petrol stations has been decreasing year by year
because individual small businesses are unable

to cope with negative trends in the retail oil
derivatves market and with fierce competition,
and are thus forced to close down or to sell out to
one uf the bigger competitors.

MAIN COMPETITORS

Considering the number of petrol stations and the
accompanying service areas, it is possible to identify
the following five main competitors and their main
activities: INA, OMV, Petrol, Tifon and Lukoil.

DU TRUS NAFTE 4 4
INA - Industrija nafte d.d.

INA = Industrija natte d.d. (INA d.d) s 2 medium-
sized European oil company with a leading role in
the oil marketin Croatia and with a significant one
in the region. toa.

INA was established on 1 January 1964 after the
merger of Naftaplin (a company jovolved i the
discovery and production of ol and gas) with
refinepes w Rijeka and Sisak. Today, INA is an
oil company that plays a significant role in South
Eastern Europe in the discovery and production of
oil and gas, o1l refining and distribution of oil and
ol derivanves, [n terms of its revenue, the INA
Grroup ts among the leading coropanies in Croada.
The overall resules of the INA Group in 2010 and
2011 indicate increased operating profit, increased
levels of net profit and a significant improvement
in the eampany's financial position.

INA d.d. is a joint stock company, the main
shareholders of which are the MOL oil company
and the Government of the Republic of Croata,
and a small amount of shares are owned by private
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lzvor / Source: INA, htpe//www.ina.hr/default.aspx?id=5

Republike Hrvatske, a manji dio dionica nalazi se
u vlasnistvu privatnih i insarucionalnih investitora.
QOd 1. prosinca 2006. godine Inine dionice
izlistane su na Londonskoj 1 Zagrebackoj burzi.
INA Grupu ¢ini vise ovisnih druStava u potpunom
ili djelomicnom vlasmisevu INA d.d. Sjediste
Grupe nalazi se u Zagrebu. INA Grupa broji
14703, a INA d.d. Y 06) zaposlenika (podatak od
31. prosinca 2010. godine).

U podru¢ju istrazivanja i proizvodnje nafte i plina,
INA danas posluje, osim u Hrvatskoj, u Angoli i
Egipru. U Ininim rafinerijama nafte Rijeka i Sisak
proveden je opsezan razvojni program s kapitalnim
ulaganjem od oko 4 milijarde kuna te Inine
rafinerije danas proizvode visokokvalitetna goriva
u skladu s europskim standardima. [INA upravlja
regionalnom mrezom od oko 400 benzinskih
postaja u Hrvatskoj i u susjednim zemljama.
Krajem 2010. godine zapoéela je modernizacija 1
revitalizacija maloprodajne mreze.

INA se opredijelila za poslovanje u skladu s
odrzivim razvojem, $to znadéi da teZi integraciiji

and institutional investors. Since 1 December
2006, INA's shares have been listed on the
London and Zagreb Stock Exchanges. The INA
Group consists of several dependent comparnes
fully or pargally owned by INA d.d. The
headquarters of the Group are jn Zagreb, Croatia,
INA Group employs 14,703, and TNA d.d. 9,061
peaple (ata as of 31 December 2010).

In the areas of cxploration and oil and gas
production, INA's business operations expand

10 Angola and Egypt, in additon 1o Croatia. An
extensive development programme with HRK 4
hillion in capital investments was implemented
in INA’s o1l refinenies in Rijeka and Sisak, and
INA's refineries are now producing high-quality
fuel in compliance with European standards. INA
manages a regional network of around 400 pewol
stations in Croatia and neighbouring countries.
Modernisation and revitalisation of the retail
network started in late 20 0.

INA is commirted to doing business in compliance
with sustaipable developinent, which means that i
is trying to integrate economic, environmental and
social factors into its everyday business operadons.
By making energy more accessible, INA is trying
to promate social and economic development,
while, at the same gme, taking into account people
and their environment and promoung corporate
responsihiliry and local parmerships.?

oHVv

oMV

oMV

OMV Aktiengesellschaft, established in 1956, is

nne of the higgest Austrian industrial joint stock
companies and the leading energy group in Central
and Eastern Europe. In its business segment of oil
refining and oil trade, OMV is active in 12 countries
where it has more than 2,400 petrol stations,

while in the business segment of exploration and
production it operates in 16 countries on four
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gospodarskih. okolisnih 1 drustvenih ¢imbenika
u svakodnevno poslovanje. Nastojeci energiju
uéinig dostupnom, INA Zeli biti pokretac
drustvenog 1 gospodarskog razvoja, voded
brigu o ljudima i okolisu, njegujuci odgovorno
poslovanje 1 lokalna partnerstva.”

oEv
oMV
oMV

OMV Akuengesellschaft, osnovan 1956. godine,
jedno je od najvecih austrijskih industrijskih
dionickih drustava i vodeca energetska grupacija
u Srednjoy i Jugoistacnoj Europi. U svom
poslovnom segmentu prerade i trgovine naftom,
OMYV je aktivan u 12 zemalja, gdje ima vise od
2 400 benzinskih servisa, dok je u posjovnom
segmentu za istrazivanje 1 proizvodnju aktivan u
16 zemalja na Getiri kontinenta. Na hrvatskom
trzistu OMV je prisutan od srpnja 1992,
godine, kada su OMV AG i Istrabenz zajednicki
osnovali OMV Istrabenz d.o.0. Od oavnja
2005. godine djeluje pod novim nazivom, OMV
Hrvatska d.o.o., kao wrtka kéi drustva OMV
Refining & Marketing GmbH iz Beéa. Njihova
osnovna djelatnost je trgovina naftom 1 nafonm
derivatima u Hrvatskoj, gdje trenumo imaju
mrezu od 62 benzinska servisa.

OMV benzinski servisi su multifunkcionalni
usluzni centri, koji ukljucuju strukturirane
VIVA trgovine, kompletnu ponudu OMV-ovih
ulja i maziva, kafice/restorane, najmodernije
autopraonice te djecija igralista. Broj novih
benzinskih servisa u stalnom je porastu. OMV
benzinskim servisima upravljaju nalogoprimei,
koji s OMV Hrvatska d.o.o. imaju potpisan
Ugovor o nalogu. Sredstva za gradnju mreze,
odnosno gradnju novih benzinskih servisa,
uglavnom su dobivena dokapitalizacijom trtke,
kao i sredstvima dobivenima iz dobiti poslovanja.
Triiste opskrbljuju sa skladista pa otokn Krku

Tzvor: OMV, httpe//www.omv.hr/portal/01/hr (18.08.2012)
Sougee: OOMV, ]!I.lp:.f_a’u'\\-'u womw.hr/portal/01/he (18/08/2012)

continents. OMV has been present on the Croatian
narket since July 1992 when OMV AG and
Iserabienz jointly cstablished OMV Istrabenz d.o.o.
(a limited liahiliry company). Since April 2005,

it has been operating under a new name, OMV

I Irvatska d.o.o. as a subsidiary of OMV Refining &
Marketing GmbH from Vienna. Its main activity is
trade in oil and oil derivatives in Croatia, where it
currently has 3 network of 62 petrol stations.

OMV filling stations are multifunctional service
areas including structured VIVA shops, a full
supply of OMV oils and lubricants, coffee shops/
restaurants, the most modern car-wash facilities
and play areas for children. The number of new
pemol stations has been contnuously growing.
OMV filling stanons are managed by agents who
have signed an agency contract with OMV Hivatska
clo.on Funds for network expansion, that is, for

the building of new petrol stations, were mostly
obramed through company recapitalisation and
from business revenue. The market is supplied from
storage faaliges on the island of Kok (Omusal)) with
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(Onusalj), kapacitera 60 000 m?. Naftne derivate
uvoze sa slobodnog trziSea Mediterana, a bave se i
veleprodajom goriva i maziva.

Tvrtka OMV Hrvacska d.o.o. iz Zagreba nastala
je kao pravni sljednik poduzeca OMV — Istra
d.o.0. Umag, osnovanog 24. scpnja 1991.
Drudtvo pod tim nazivom djeluje do 18. ozujka
1998. godine, kada se preimenovalo u OMV
[strabenz d.o.0. Drustvo je tada bilo joint venture
u 50-postomom vlasnisovu OMV Refining &
Marketing iz Beca i 50-postotnom vlasnistvu
Skupine Istrabenz iz Kopra.

U mavnju 2005. godine OMV Refining &
Marketing otkupio je preostalih 50% udjela i tvrika
otada djeluje pod imenom OMV Hrvarska d.o.o.?

&>

Tifon

Tvrtka Tifon trzisni je lider po kvaliteti naftnih
derivata u Hrvatskoj veé duzi niz godina. Osnovana
je 1998. godine, a danas je u 100-postotnom
vlasnistvu madarske nafine grupacije MOL. Bavi
se trgovinom nafte, nafmih derivata te ostale
trgovacke robe. Na podrucju Republike Hrvatske
ima mrezu od 43 benzinske postaje, koje u svojoj
ponudi, 1zmedu ostalog, imaju i caffe barove/
restorane, autopraonice te djecja igralisca.

U svom sustava Tifon d.o.0. zapodljava vise od
550 visoko motiviranih i obrazovanih djelamika.
Osnovni poslovni koncept, ujedno i slogan
Tifona, glasi “Garancija europske kvalitere”.
Tifon d.o.o. na trziSte Republike Hrvatske
plasira goriva, ulja i maziva koji odgovarajun
najvisim europskim standardima kvalitete

i zaStite okolisa. Goriva koja nude imaju
najnizu razinu sumpora i odlikuju se visokom
iskoristivoscu te smanjenom potros$njom u
motonma. Uz to, Tifon d.o.o. pruza visoku
razinu usluga na svojim benzinskim postajama
te potpunu Jogisticku, tehnicku i tehnolosku
potporu svim svojim kupcima.!

mn
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a capacity of 60,000 m'. Qil dervatives are imported
trom the tree Mediterrancan market, and they are
also involved in wholesale of fuel and lubricants,

OMV T rvatska doovo., a limated liability company
from Zagreb, 15 the legal successor of QMY

Istra d.o.g., an Umag-hased company, which was
established on 24 July 1991, The company was
operaring under this name undl 18 March 1008
when it became OMYV Istrabenz d.o.o, At that nme,
1t was a joint venture company, 50% of which was
owned by OMV Refiming & Marketing from Vienpa
and 30% by che Tstrabenz Group from Kopar

In Aprii 2005, OMV Refining & Marketing boughe
the remaining 50% share and the company has since
heen aperating under the name OMV Hrvawka d.o.o

&>

Tifon

I rerms of quality, Tifon has been a leading
COMpany on the market of nil derivatuves in Croana
for a number of vears. The Tifon company was
foundud in 1998 and is now 100% owned by the
Hungarian oil gronp, MOLL Tt trades in ail, o1l
derivatives and other market goods. The companm

01256 dd 2 0N (£107) 9 (oA “eAoN eapsunL ey | J

has a network of 43 petrol stations in the Repubilic
of Croatia, which, among other thinws, have service

|

areas with coftee shops/restaurants, car-wash
facilities and play areas for children

Tifon d.o.a. employs more than S50 highly
maotivated and trained people. Tifon's main
business coneept, which is at the sume time its
stogan, reads: “European quality guarantee”™. Titon
d.o.o. ]\l;lL‘n-.'_\ on the Croatian market fuels, oils and
lubricanes which comply with the highest European
quality and environmental protecgon standards.
Fuels sald by Tifon have the lowest sulphur level
and are characterised by high performance and Jead
to reduced engine consumption. Furthermore.,
Tifon d.oo. offers a high quality of services at its
petrol stadons and provides full logistic, technical

and technological support w its consumers,”
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Izvor / Sowrce Tifon, |1ltp:r"/ www.tifon.hr/default.aspx?id-30

PETROL

Petrol / Europetrol

Grupa Petrol posluje u Republici Hrvatskoj preko
svojih ovisnih drudtava Petral Hrvatska d.o.o. i
Petrol d.o.0. Poduzeée Pewrol Hrvatska d.o.o.
osnovano je 1996. godine. U Hrvatskoj trguje
proizvodima od nafte, nafinim derivatima te
ostalom orgovackom roborm.

Prve tri godine poduzece je poslovalo samo na
podrudju veleprodaje, a 1999. godine pocinje
razvijati vlastitu maloprodajnu mrezu. Grupa
Petrol u Hrvatskoj danas ima 91 benzinsku
postaju, koje su rasporedene po svim regijama.’

Tvrtka Petrol je 2008. godine kupila 5 1-postomi udio
u Euro-Petoly, a tijekom 201 [. godine i preostalih
49 posto tvrtke. Tom transakcijom Petrol ispunjava
planove postavljenc u sorategiji razvoja Grupe do
2014. godine. Grupa Petrol je krajem lipnja ove
godine imala 454 benzinska servisa, od toga 313 u

Izvor / Souree: Petrol, hrp://www.pemrol.hr/o-petrolo

Petrol / Eurepertrol

T'he Petrol Group operates in the Republic of
Croatia via its subsidiaries Petrol Hrvatska d.o.o.
and Petrol do.o. A limited hability company,
Petrol Flrvatska d.o.o. was established in 1996. Tt
trades in o1l products and oil derivatves and other
goods on the Croatian market.

In the first three years, the company was active
only on the wholesale market, but in 1999 i
started developing its own retail network. The
Petrol Group today has 91 perrol stations in
(Croatia spread over all regions.”

Pewol bought 51% of shares in Eure-Petrol in 2008,
and in 2011 it took over the remaining 49% of the
company. With thys ransaction, Petro) completed
all the plans defined in the Group development
strategy up to 2014 In late June, the Petrol Group
owned 454 perral service staons, sut of which 313
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Sloveniji, 91 u Hrvaeskoj, 38 u Bosni i Hercegovini,
6 u Srbyi, 3 na Kosovu i 3 u Crnoj Gori.®

[[{LuKOI

pe=——————g
Lukoil

Lukoil je jedna od vodecih svjetskih vertikalno
integriranih kompanija za proizvodnju nafte i
plina. Osnovne poslovne djelatnosti Kompanije su
istraZivanje 1 proizvodnja nafie i plina, proizvodnja
nafmih i petrokemijskih proizveda te njihov
plasman na svjetsko trziste. Prema potvrdenim
rezervama ugljikovodi¢nih goriva, Lukoil je druga
po veli¢ini privatna naftna kompanija u svijeru.
Ujedno, Lukoil zauzima dominantan polozaj u
ruskom energetskom sekroru, s preradom gotovo
19% ukupne proizvodnje nafte.”

Tvrtka Lukoil Croatia osnovana je 2007 godine
iu 100-postomom je vlasnifovu ruske nafome

lzvor / Saurce: Lukoil, htrpe/Avew.lukoil br/content/views1 2/28/

were in Slovenia, 91 in Croada, 38 in B&H, 6in
Serbia, 3 in Kosove and 3 y Montenegro.

(LUK,

= ——
Lukoil

Lukoil is one of the leading international vertically
integrated companies in the producton of oil

and gas. The company’s basic business actvities
include explorason and production of o)) and gas,
the production of il and petrochemical products,
and their placement an the internanonal marketr.
According o confirmed reserves of hydrocarbon
fuels, Lukoil is the secand largest private oil
company in the world. At the same ume, Lukoil
has a leading pasition in the Russian energy sector
since it refines almost 19% of total vil producton.”

The company Lukoil Croatia was established

in 2007 and it is 100% owned by the Russian

oil company, Lukoil Europe Holdings. In 2008,
the company bought a Zagreb company, Europa
Mil, which has nine petrol stations m Zagreb
and Split. Since then, Lukoil has been constantly
investing in the expansion of its retail nenwvork
of petrol stations and in 2010 bought Crobeng,
a company which had 14 filling stations and was
part of the INA Group. Then, jt continued its
expansion on rhe Croatian market and today,
with 41 PSs, it is 4 serious competitor on the
market. For the supply of o1l derivatives, the
company has been using the Vukovar river
rerminal on the Danube River and the (misalj
maritime rerminal on the island of Krk.

FROM REFINERY TO END USER

The entire process of producing end products
from oil derivatives consists of the following:

@ research and development,

W refining and production in refineries.
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SLIKA 6. PRIKAZ LANCA OPSKRBE / FIGURE 6. SUPPLY CHAIN

Lavor / Serre: Alacs, Lo SCM philosoply, Business educadon program, MOL, 2011

kompanije Lukoil Europe Holdings. Tijekom 2008.
godine wrtka je kupila zagrebacku tvrtku Europa
Mil, koja ima devet benzinskih postaja u Zagrebu i
Sphitu. Od rada Lukoil konstantno ulaze u $irenje
maloprodajne mreze benzinskih postaja. Tijekom
2010. godine kupili su tvrtku Crobenz, koja je s

14 benzinskih postaja bila u sastava INA Grupe,

i nastavili svoje Sirenje na hrvatskom trzidtu, pa
danas, s 41 postajom, vrlo ostro konkuriraju ostalim
tvrtkama na trzistu. Za dobavu nafmih derivara
wvrtka korist rijeéni terminal Vokovar na Dunavu i
morski terminal Omisalj na Krku.

OD RAFINERIJE DO KRAJNJEG POTROSACA
Cijeli proces dobivanja naftnih derivara kao
krajnjih proizvoda sastoji se od:

Do jstrazivanje | razvoj,

% prerada 1 proizvodnja u rafinerijama,

@ primarna distribucija i skladidtenje,

e prmary distributon and storage,

e secondary distmbunon,
ww retail sales ar Alhing stadons,

s illustrared 1n Figure 6,

The refining process starts with surveying, both
geological and geophysical, of areas porentally
rich in 0il by scientists and engineers. 1F oil
(gas) 1s discovered compressed under ]s;gll
]'l;'L"-'-ul'r'. i small pores between rocks, 2
]l-il'l‘:.ill.‘]:- 15 l,r!'}”!'ll 1‘h|'a"-nl;gi! !_hl.'_']-. |:l:.'t;!‘~. ur
sand, sludge and rack and the vl is transported
to the refinery. There are different means of
transponct available: tankers, rail, road, and, as

the cheapest oprion, pipelines.

I'he processes thar rake place in g refinery include:
distillanion, alkylagon, hydrodesulphurizauon,
isomerisaton, catalytic conversion and process
blending, | he l'lrl‘n.‘:jm_!--, that 1s, o1l derivanves

resulbng from the process mclude che following;
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W sekundarna distribucija,

= prodaja u maloprodaji na benzinskim
postajama,

kako je i prikazano na Slici 6.

Sam proces prerade nafte pocinje istrazivanjem, i
to geoloskim i geofizickim, podrugja potencijalno
bogatog naftom od strane znanstvenika i inzenjera,
ukoliko se utvrdi postojanje nafte (plina). Natta

se nalazi zbijena pod vrlo velikim pridgskom u
simim porama izmedu stijena. Kroz debele slojeve
pijeska, mulja i stijena iz kojih se visi crpljenje
nafte busi se cksploatacijska busotina, odakle

se nafta transportira do rafinerije na preradu.
Transport se moze obavid na razli¢ite nacine:
tankerima, cisternama, Zeljeznickim odnosno
cestovnim putem te naftovodima, $to je ujedno i
najjeftinija opcija.

Procesi koji se odvijaju u rafineriji su sljededi:
destlacija, alkilacija, hidrodesulturizacija,
izomerizacija, kauliticki refarming i proces
blending. Proizvodi, odnosno nafni denvati koje
tom prilikom dobijemo su: tekuéi plin, benzin,
dizelsko gorivo, mlazno gorivo, motorna ulja,
bitumen, parafin i loZivo ulje.?

Od skladista do benzinskih postaja naftni derivat
distribuiraju se cestovnim ili zeljezniékim putom, i
to najéesce u cisternama,

Stanovni§tvo se gorivom adnosno nafmim
derivanma opskrbljuje na benzinskim postajama,
koje su u danasnje vrijeme sve modernije te uz
goriva nude sve vide sadrzaja i dodacnih usluga:
caffe barove, trgovine, mjenjacnice, morele i djecja
1gralista (najcesée uz autocesie), antopraonice,
parking, sanitarne évorove itd.

HRVATSKA - MALA ZEMLJA ZA VELIKI ODMOR

Uz navedeni slogan, kao 1 slogan: “Mediteran
kakav je nekad bio”, Hrvatska je posljednjih
godina, zbog svoje iznimne turisticke arakdvnost,

SLIKA 7. PROMETNA OZNAKA
ZA BENZINSKU POSTAJU
FIGURE 7. TRAFFIC SIGN FOR A PETROL STATION

hauid gas, petroleum, dicsel fuel, jet fuel, motor
fuel, bitwmen, paratlin, and fuel oil ?

Oil derivatves are distributed from storage
facilities to petrol stations by road or rail, most
Frequently m cisterns.

People buy fuel, thats, oil derivatives, at filling
stations that have been moderpised and include, in
addivon to fuel. additional services: coftee shops,
shops, foreign exchange offices, motels and play areas
for chuldren (most frequently alongside mortorways),
car-wash facilines. parking, wiler facilines, ete

CROATIA - ASMALL COUNTRY
FOR A GREAT VACATION

I'he slogan above and *The Mediterranean as it
oneg was' have helped Croatia become one of the
mest pepular desunanons for the summer vacadon
of numerous international celebrities beecause of

it excepgonal appeal for tounists. Croata has
become recognisable and maintains a very high
postiion on the mternagonal rourism marker as a
result ol an increasing number ol forelgn guests and
numerous awards received by Croana from fu.-{fhn;
mnternanonal institutions, whieh s l't';__{l';i.'l'!_\ e ried
by the most influential imternauonal meédia

“Crogga is ranked 24th on the UNWTO's list
ol most visited plages in the world. It has been

mn
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postala hit destinacija za ljemi odmor brojnih
svjetskih uglednika i1 poznatih osoba. Hrvatska je
postala prepoznatljiva i vrlo je dobro pozicionirana
na svjetskom turistickom orzistu, cemu u prilog
ide sve veéi broj inozemnih gostiju, kao 1 brojna
priznanja koje Hrvatska prima od vodecih
svjetskih institucija, o éemu redovito izvjescuyp
najutjecajniji svjetski mediji.

“Na ljestvici UN-ove svjetske turisticke organizacije
pa broju dolazaka gostiju Hrvatska zauzima 24.
myjesto u cijelome svijetu. Neprestano se penje na
o] ljestvici i jedna je od buducih top destinacija,
uvjeren sam u to”, rekao je Javier Blanco, direkror
UN-ove Svjetske turisticke organizacije.

Podaci Instituta za turizam govore sljedeée: u
2011. godini zabiljezeno je vise od 60 milijuna
nocenja, odnosno 7% vise nego prethodne
godine. Najveci broj nocenja ostvarili su
Nijemci (21%), zatim Slovenci (11%), Talijani
(8%) i Austrijanci (8%) - zajedno skoro
polovinu ukupnih noéenja (48%). U ukupnim
nocenjima domadi murist sudjeluju s Y%. U
2011. godini vecina nodenja (86% ili 52
milijuna) ostvarena je u privatnom smjestaju
(35%), zatim hotelima (26%) 1 kampovima
{25%). U strukmari noéenja glavne sezone
{srpanj-kolovoz) udio privatnog smjestaja iznosi
44%, kampova 27%, a hotela 17%.

Najveéi udio u ukupnim nocenjima u 2011,
godini imali su Istra s 19 milijuna noéenja (32%),
Kvarner i gorje s 13 milijuna noéenja (22%)

i splitsko-makarsko podrucje s 10 milijuna
nocenja (17%). Te tri regije zajedno ostvaruju

42 milijuna nocenja, $to je gotovo 71% ukupnog
tunsackog prometa Hrvatske. Ostale primorske
regije ostvarile su zajedno oko 25%, a Zagreb i
Kontnentalna Hrvatska oko 4% ukupnog broja
nocenja. lako je na razini Trvatske ostvaren porast
broja nocenja od oko 7%, na razini pojedinih
regija postignuti su razliciti rezultat.

U kolovozu 201 1. godine na raspolaganju je
bilo ukupno 852 tisuée stalmh lezajeva (ne
ukljucujucéi luke nautickog turizma), i to 415

climbing up the list and I am convinced that it will
become one of the furure top destinations”. said

Javier Blanco, Director of the Affiliate Members

of the UN World Tourism Organization.

Data from the Institute for Tourism illustrate
the following: more than 60 million overnight
stays were recorded in 2011, which is 7%

more than the previous year. The majorigy of
overnight stays are attributed o Germans (21%:),
“n]]fnu o h*. "\!mlnm.h (11%), Iralians (8%)

and Austrians (8%) — together almost half of all
overnight stays (48%). Domestic tourists make
up 9% of toral overnight stays. In 2011, the
majority of gvernight stays (86% or 52 million)
were recorded in private accommuodation (33%),
followed by hotels (26%) and campsites (25%)
The share of private accommodaton in the
structure of overmght stavs during high season
(July-August) amounes to 44+%, w hile the share
of campsites is 27%, and h-m.ls 17%.

The largest share in total overnighe stays in 201 |
belongs to Istrig with 19 million overnight stays
(327%:), Ky and the inland areas with 13
million overnight stays (229%) and the territory
af Split and Makarska with almast 10 million
overnight stays (17%).

dATTICr &

These three regions
together record 42 million overnighe stays,

71% of the total tourism traftic
i Croatia. Other coastal regiops contribute
around 23% of overnight stays, and Zagreb and
inland Croeana around 4% of the total number
of overnight stays. Although the number of
n\umuht stays in Croatia increased by 7%,
individual regions show different results.

which 1s almost

In August 201 1, there were a total of 852,000
permanent beds available (excluding nautical
tourisim pores). A total of 415,000 beds were
ceommodation facilides (49%)
and 216,000 in camps (25%). The strucrure
of accommodanion eapacity has nor changed
significanty i five vears (2007 - 201 1).

i Pnvate 4

Ior 38% nfmrdtx who stayed in coastal areas of
C.roatia in the surimer oF 2010, this was their first
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usuca u privatnom smjestaju (499%) 1 216 tisuca
u kampovima (25%). U petogodisnjem razdoblju
(2007-2011) struktura smjescajnih kapacitera nije
se znaCajnije mijenjala.

Za 38% gostju koji su boravili u primorskim
mjestima Hrvatske u ljeto 2010. bio je to prvi
posjet mjestu. Po drugi put u mjesto je doslo oko

petine gostju (21%). Na razini Hrvarske oko 16%

gostiju dolazi u isto mjesto 6 i vise pura.

N3 ljetovanje u Hrvatsku putuje se automobilom.
I taj izbor vrijedi za 67% gostiju Hrvarske. Na to
se &ak odlucuje i gotovo polovina gostiju (46%)
¢ije je krajnje odrediste u najjuznijoj Dubrovacko-
neretvanskoj Zupanni. Automobil je glavno
prijevozno sredstvo za sve 7upanije. Udio gostju
koji automobile navode kao glavno prijevozno
sredstvo krece se od 62% u Istri da 82% u
Sibensko-kninskoj Zupaniji. Dolazak na destinaciju
zrakoplovom karakteristi¢an je za Dubrovacko-
neretvansku zupaniju (udio tkyih dolazaka je 5
puta vedi od prosjeka za Hrvawsku 1 iznosi oko
38%), zaum za Splitsko-dalmartinsku Zupaniju
(12%) te Istu (6%). Kada je rije¢ o autobusi, onda
je to cesce izbor turista koji putuju u Splitsko-
dalmatnsku (8%), Primorsko-goransku (7%) ili
Sibensko-kninsku Zupaniju (6%). Najmanje ga
koriste gost koji putuju u Istru (2%)."

[z gore navedenog mozemo zakljuciu da se
postupno, iz godine u godinu, broj nocenja te
broj dolazaka gostiju povecavaju. Dvije najvece
hrvatske tvrtke HAC ) ARZ biljeze blagi porast
broja vozila t veée prihode nego proteklih godina
{(nova cijena cestarina). S obzirom na éinjenicu
da 67% gostiju na odmor putuje osobnim
automobilom, prateci usluzni objekt, odnosno
benzinske postaje na autocesti, na svim vaznijim
drzavnim cestama, kao i u svim veéim primorskim
i dalmatinskam gradovima, moraju big u funkeiji

turizma, prilagodene potrebama korisnika, kako bi
se olaksalo putovanje veéeg broja gostiju i ponudio
bogat i Sirok spektar kvalitemih proizvoda 1 usluga

za sve zahtjevnije goste.

Approximately ane fifth of all visitors (21%)
were visiting for the second time. In Croatia,
around 16% of visitors visit the same place 6 or
more Umes.

Visit

People travel w Croatia on vacagon by car. This
15 the main means of mansportauon for 67%

of Croatan guests, Almost half of all visitors
(46%) whose final destination is in Dubrovnik-
Nererva County, which 1s the southernmost part
of the country, chose this type of transportation.
The car conanues to be the main means of
transportation for all countes. The share of
visitors who identified cars as their main means
of transportation ranges from 62% in Istria to
82% in Sibenik-Knin County. Arrivals by plane
are tvpical of Dubrovnik-Neretva County (the
sharg of such arrivals is 5 cmes higher than

the Croatian average and amounts to 38%). In
Split-Dalmatia Cc)unr_\ 1L AmOEUNEs Lo 12% md
in Istrna to 6%. Buses are most Frtqut*ml'\ chosen
by tournists travelling to Split-Dalmaua County
(R% ), Primorje-Gorski Korar (7%) and Sihenik-
Kin County (6%). They are most rarely used by
visitors wavelling ro [stria (2%)."

It may be concluded from the above that the
number of overnight stays and of arrivals has
been increasing vear by year. The two largest
(roarian companies, HAC and ARZ, have
recorded a slight increase in the number of
vehicles and more revenue than in the previous
years (new toll pm es). Since 67% of visitors
travel on holiday in their personal vehicles,
service areas, or filling stations, must be in the
service of tourism on all the more important
morarways, state roads, and in all larger co: astal
and Dalmatian towns. They must cater for

consumer needs in order to facilitate the travel of

an increasing number of visitors and must offer a
wide range of high-quality produces and services
tor demanding visitors,

m
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BENZINSKE POSTAJE U FUNKCUITURIZMA

Hrvatska u zadnjem desetljecu vrlo mnogo ulaze

u izgradnju autocesta i ima srecu jer se nalazi na
odhénom geografskom polozaju, kop omogucuje
brz dolazak wurista iz Europe. Da bi mogla jo3

vise konkurirati drugim zemljama, treba osim

na samu ponudu u odredenim destnacijama

obratiu pozomost i na zadovoljstvo turista njekom
putovanja. Najvece piranje koje se postavlja jest kako
podiéi razinu usluge na prometnicama tako da i one
budu dio atrakcije na putovanju. Cestovni promet je
u Hrvatskoj u wrisaékim dolascima zastupljen s oko
95%, pa je cestovna prometna dostupnost najvaznija
za daljnji razvoj hrvatskog rurizma.

Pratedi usluzni objeka trebali bi biti v sluzbi
turizma, jer potrosnja putnika tijekom putovanja
nije zanemariva, posebno ako ée prateci usluzni
objekt bit dio tunstickog dozivljaja, jer tada
mozemo ocekivat 1 vece prihode.

Pratecim usluZznim objekama (PUQ) smatraju se
svi objekti u kojima se pruzaju nsluge vozac¢ima
i putnicima. Pored benzinskih postaja to su

i restorani, moteli, trgovine, autoservisi itd.
Pratedi usluzni objekti putnicima omoguéuju
sigurnu i udobnu voinju te zadovoljavanje
potreba za gorivom, jelom, picem, raznim
tehnickim i servisnim uslugama, ali isto tako

i upoznavanje turistickih 1 ambijentalnih
znamenitosti vkruzenja te pruzaju mogucnost
koristenja dostupnih informacija, interneta,
bankarskih usluga, zadovoljavanje specificnih
potreba invalida, djece itd.

Najbitnije je na putovanju zadovoljini fizioloske
powrebe putnika (sanitarne potrebe, jelo, pice) 1
imatd dobru vanjsku i unutarnju signalizaciju (npr.
jednostavno pronalazenje info-pulta, jasne oznake
za gorivo). Dodatni sadrzaji koji su pozeljni na
benzinskim postaja su moguénost autokampa,
mjenjacnica, bankomat, autopraonica, pomoc na
cesti, praonica rublja, prva pomo¢, posta itd.

Hrvatsks autoklub (HAK) objavio je rezultate
istrazivanja sigurnosti i kvalitete pratecih usluznih

PETROL STATIONS IN THE SERVICE
OF TOURISM

For the past decade, Croatia has been investung
significant amounts in the building of motorways
and it is lucky because its excellent geographical
position permits all visitors from Europe to arrive
quickly. In order o compete with other countries,
Croana must rake into account, in addition to the
faciliges in specific destinations, the satsfactuon of
tourists en route. The most important question Is
how to improve the quality of services on roads to
develop them into part of the tourisin atraction.
Road traffic in Croatia accounts for around 93%
of tourist arnvals, which is why accessibility by
road is the mosr impartant factor for the further
development of Croanan tourism,

Service areas should be in the service of wurism
because tounist spending en route 1s not
neghgible, and, if serice areas contribute to the
overill destination experience, this can lead to
More revenue.

Motorway service areas at petrol stations (MSA)
include all Facilities where services are provided

to drivers and travellers, In addidon o the fuel
pumps, they include restayrants, motels, car
repair shops and other facilities, ensuring safe

and comfortable travel and catering to customers’
needs for fuel, foad, drink, and various technical
and repair services. They also provide informauon
about the rourist destination and its sights and the
use of the available informagon, internet, banking
services and the meeting of the specific needs of
disabled persons, children and other.

The mast impartant thing is to satisfy the
physiological needs of wavellers (sanitary needs,
food. drinks) and ro provide good external and
internal signalisanion (e.g. easily identifiable
informanon desk, unambiguous petrol station signs).
Addinonal ameniges that are desirable at petrol
stanions ure the possibility of a campsite, foreign
cusrency exchange, ATM machine, car wash,
roadside assistance, laundry service, emergency
medical assistance, post office, and the like.
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objekata na autocestama, provedenog u sklopu
medunarodnog programa procjene Euro Test.
[strazivanje su u organizaciji parmerskih
nacionalnih autoklubova poé¢etkom 2012, proveli
struénjaci njemackog insatuca “Knapp quality
solutions™, specijaliziranog za sustave upravljanja
kvalitetom u turistickom sektoru, uzduz glavnih
europskih prometnih pravaca u Njemackoj,
Italiji, Francuskoj, Austriji, Spanjolskoj,
Nizozemskoj, Svicarskoj, Belgiji, Luksemburgu,
Flrvatskoj, Sloveniji, Ceskoj i Srbiji. Sve
znaajnije prometnice obuhvaéaju odmorista sa
ili bez dodatnih sadrzaja, pri cemu su podrucja

s dodarmim sadrzajima poznata kao prateci
usluzni objekti, a fokus ovogodisnje inspekcije
bile su potrebe prosjecne obitelji s djecom na
proputovanju prema mjestu 2a odmor.

Prateci usluzni objeka na autocestama predscavljaju
dio cestovne infrastrukture koji je posehno znacajan
tijekom rurisucke sezone. Prema provedenim
istrazivanjima, turistuma jé najvazniji dmbenik u
odabiru destinacije — sigurnost, na $to znacajno
utjecu cestovna sigurnost i kvaliceta usluga.

Hrvatska je u ukupnim rezultatima na
ovogodi$njem testu bila vrlo uspjedna. Pravedi
usluzni objekt Dragali¢ Jug na cervrrom je
mjestu vkupnog poretka, a Zir Zapad i Sv. Kriz
Zacretje Istok dobili su ocjenu “dobar” prema
EuroTest terminologiji {odnosno “vrlo dobar”
prema “skolsko)” terminologiji) i mjesto medu
prvih dvadeset. Pristup vanjskim saclrzajima
prilagoden je za osobe s invaliditetom u kolicima

Hrvarski autoklub (JHAK) published the results
of a survey on the safety and qualivy of motorway
service areas as part of the internations] Euro'Test
programme. [his test, organised by partner
national motoring organisations, was carried
ourin early 2012 by experts trom the German
mstitute " Knapp qualicy solutions”, specialised in
-als.;[n_\ m-.;lm;t'mcnt Systems i the tourist sector
on the main European traffic routes 1o Germany,
Italv, France, Austria, Spain, the Netherlands,
Switzerland, Belgium, Luxembourg, Croaua,
Slovenia, the Czech Republic and Serbia. All the
more ﬂ]};‘lfiﬁ{'?}j}[ ItTi_r'L:,ll'\l'.!l'.'_\ fT,l\L' SEry I-i.'L areas
with ar without ameniues. Areas with amenities
are regarded as service areas and this year's

mspection focused on catering foy the needs of

in averave family with children en route for their

hohday destinaton,

VMororway service areas are part of the roadside
mirastructure which is of particular importance
dur ng the tourism season. Research shows that
safery 15 the most important factor for tourists

when selecting their holiday destmanon, which
Is -_\t'__'ml-'.'.ur.‘.lflx influenced by road safe ty and the

quahoe of services.

Croana had very '__j(_!{}i,l results among this vear's
overall test seores. "I'he Dragalic Jug service was
ranked fourth 1n the averall list of service areas,
Zir Zapad and Sv. Kriz Zaéretje Istok were also
rated as “Good™ in the EuroTest terminology
(which s very goaod in “school™ terminology)
and are placed among the first twenty service

SLIKA 8. MEDUNARODNE PROMETNE OZNAKE ZA PRATECE USLUZNE OBJEKTE
FIGURE 8. INTERNATIONAL TRAFFIC SIGNS FOR SERVICE AREAS
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i osobe s ogranicenom mobilnoséu, a higijenski
test bio je u samom vrhu na svim hrvatskim
pratecim usluznim objektima. Medutim, ostalo
je puno mjesta za poboljéanje u kacegociji
sigurnosti pjesaka, bolje prikladnosti i usluge za
obitelj, posebice s malom djecom, pristupacnost
za sve osobe te umjerenost u cijenama. Besplami
bezicni pristup internetu (Wi-Fi hot-spot) za
goste objekara bilo bi najjeftinije poboljsanje,
koje je jednostavno ostvariti, a donijelo bi
dodatnu razinu usluge.

Kod gorovo polovine tesdranih prateéih usluznih
objekea cijene su bile visoke ili gotovo dvostruko
vece nego $to hi ruristi za tesmu kosaricu potrosili
u obliznjoj trgovini (bodica vode, osvjezavajudi
napitak i cokoladica). Osobe s invaliditetom cesto
nemaju slobodan pristup objeknma ili su parkirna
mjesta namnijenjena njima smjestena daleko od
zgrade, Cesto bez pjesackih staza. Higijenski

test pokazao je dobre rezultate, 2 kao najéedéi
nedostatak spominjan je nedostatak pjesackih staza
i prijelaza.

Zahvaljujuci vrhunskim rezultauma domace
infrastrukture, v HAK-uv kao popratnu korist
testiranja istico veliko priznanje Hrvatskoj te
informiranje gradana EU o zavidnoj razini
sigurnosti i udobnosti prometne infrastrukture,
sto je posebice bitno prije pocetka turisticke
sezone. Pozitivne informacije o Hrvacskoj i
nasim prometnicama putem medija i nacionalnih
autoklubova dopiru do vise od 120 milijuna
Europljana. Odmor je kljucni element sigurnosti
na duljim putovanjima motorniziranih turista

te je odrzavanje dobrih, prikladnih i sigurnih
odmorista i benzinskih postaja sastavni dio
upravljanja sigurno$éu prometne infrastrukeure.’

Odgovor na piranje jesu li benzinske postaje v
Hrvatskoj u funkeiji potreba hrvatskog turizma ili
nisu glasi: jof wvijek ne, 2li smo na pravom putu.

Izko je na hrvatskom wiistu ukupno prisutno
oko 710 benzinskih postaja, odnosno pratecih
usluznih objekata, mozda je samo njih dvadesetak
potpuno opremljeno da zadovolje potrebe stranih

areas. Access to external facilives 1s well adapred
tor disabled persons and persons with limited
mobility, and hygiene was rated as very high in
all Croatian service areas. However, there is stll
a lot of room for improvement in the category ot
pedestrian safety, family friendliness, especially for
famalies with small ehildren, accessibility for all
persons, and reasonable pricing. Free Wi-Fi for
visitors is the cheapest improvement which may
he easily achieved and would result in a higher
level of service.

Prices in almost one half of the tested service areas
were higher ot almost double for wems in the
test basket (:0111;1;11‘ci| O prices i a r'rc.u‘h; stare
(bottle of water, soft drinks and chocolate bars).
Disabled persons often either do nat have easy
access to facilites, or the parking spots reserved
for disabled persons are located far away from the
main building, often without any crossings. The
hygiene test shawed good results but the lack of
pedestrian safety and crossings were mast often
wentified as the weak areas.

FIAK stresses that an additonal benefit of these
tests, thanks to the high results of the domesac
infrastructure, is that Croatia receives recognition,
and EU citizens are informed about the high

level of safety and the comfort of the transport
infrastructure, which is particularly important
before the beginning of the tourist season.
Favourable immformation abour Croatia and our
roads reach more than 120 million European
citizens through the media and pational motoring
clubs. Rest 1s o key safery element on long
journeys of motorised tourists, and maintaining
good, suitable and safe rest areas and service areas
is a4 constituent part of the transport infrastrucnure
safety management.'’

I'he answer to the question about whether petrol
statons in Creatia really act in the service of Croanan
tourism is s72fl no, but we are on the right path.

\lthough there are approximately 710 petrol
stanons or service areas on the Croatan marker,
nnly 20 are r'ull_\- cqnippcll o »:Iriﬂl'} the needs af
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i domacih gostiju. Kako se naSe drustvo, gradovi

1 drzava razvijaju, tako se i mijenjaju porrebe ljudi
tijekom putovanja. Sirenjem infrastrukture te
otvaranjem novih cesta i pristanidta za hiksuzne
jahte, pojedine manje, zastarjele, nedovoljno
opremljene benzinske postaje, gradene na
lokalnim cestama i u manjim sredinama, v novije
vrijetne vise nisu profitabiloe. Vlasnici u njih vise
ne ele ulagan, jer su neodrzive i neisplative, pa ih
zatvaraju (npr. INA).

Standard v ponudi pratecih vsluznih objekata

u zadnjih 20 godina drasnéno se promijenio.
Benzinske postaje u Hrvacskoj ne zaostaju vise

za postajama u zapadnoj Europi, §to turisti iz th
zemalja | prmjecuju, koristeéi v velikom broju
nase benzinske postaje ne samo za tocenje gonva
nego i za osviezenje, odmor i kupnju uspawnih
namirnica, jer im omogucavaju razhicitost i
hogarstvo panude (npr. postaje Tifon u suradnji s
Marché restoranima).

Evo i par usporedbi nekoliko hrvawskih gradova
prema broju benzinskih postaja domace

wvrike INA-¢ i broju stanovnika: grad Pag - 1
benzinska postaja, otok Pag — 8 398 stanovnika,
a tijekom ljetne sezone i vise od 200 000 gosuju;
Zagreb - 35 postaja, 718 249 stanovnika; Split

— 10 postaja, 171 162 stanovnika, a tijekom
ljetne sezone vise od 250 000 gostiju v Siroj
okolici; Dubrovnik — 4 benzinske postaje,

28 681 stanovnika, gosti uglavnom dolaze u
dogovorenim turistickim aranzmanima, avionom
i crusserima, a manjim dijelom cestovnim putem;
Pore¢ — 2 postaje, 9 961 stanovnika, a u sezoni u
Porestni Jjetuje do 120 000 ljudi. Cijeli otok Pag
ima 4 benzinske postaje, a otoci Cres i Losinj
zajedno § postaja.

Iz navedenog proizlazi da je ujekom mristicke
sezone, kada se broj gostiju rapidno poveca

mali broj benzinskih postaja kapacmran za
usluzivanje gostiju bez zastoja, pa nisu rijetkost
redovi za tocenje goriva, nedostatost pojedinih
namirnica u trgovinama v sklopu benzinskih
postaja itd.

foreign and deonmestic guests. As society, cites and
countries develop, the needs of travellers change,
With the expansion of infrastructure, the opening
of new roads or docks for luxurious yachts. smaller
and alder petrol stations, which are insufficiently
equipped and which were built an local roads or
in smaller communines, are no lnnger profitable
and awners do not to invest in them because there
are unsustainable. For this reason they are closed
down (e.g. the case of INA).

The standard of service areas has signjficantly
changed in the last 20 years and Flhnr: stanons

in Croatia are no Jonger lagging behind those in
Western |-'1||'npr; which was noticed by foreign
tounists who are using our filling starions not r:nl\
to obtain fuel but also to refresh themselves, rest
and buy snacks thanks to their diverse and rich
range of products (e.g. Tifon PSs in cooperation
with Marché resturants).

Here are a few comparisons of Croatian towns
according to the number of petrol stations
belonging to the national company INA and the
number of inhabitants: the town of Pag has |
PS, the island of Pag has 8,398 inhabigans, and
in summer pore than 200,000 guests; Zagreb
has 35 PSs (718,249 inhabitants); Split has 10
PSs catering for 171,162 inhabitants and more
than 250, 000 guests in the wider surroundings;
Dubrovnik has 4 PSs ¢: itering for 28,681
inhabitants, while tourists mr\sl_l} come as part
ol travel packages by plane and on eruise ships,
rarely h}' raad: Pored has 2 PSs L':Htl'iﬂg tor 92.961
inhabitants and during the tourist season, up 1o
120,000 people visit the surrounding area. The
entire island of Pag has 4 PSs, and the islands of
Cres and Loging have 5 PSs all together.

What fallows from the above 1s that duning

the tourist season, when the number of gueses
sygnificantly inereases, the small number of pewrol
stations does not have the necessary t',ip;rih o
serve all guests, which is why there are often queues
for fuel and a lack of certain groceries in the shops
at pewol stations, as well as similar problems.
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ZAKLJUCAK

Na kraju iznesenog, mozemo zakljuciti da
Hrvatska, kao omiljena ljetna curisticka desonacija
mnogim stranim i domaciim turistiina, iz godine
u godinu povecava broj dolazaka gosdju, ulaze

1 razvija svoju infrasoruktury, odnosno mreZu
autocesta kojima turist najvise putuju svojim
automobilima. Paralelno s ame, grade se novi
prateci usluzni objekn, podize se kvaliteta ponude
na vec postojecim objektima, i samo s takvim
pristupom i prosirenjem benzinskih postaja modi
¢emo konkurirat zapadnim zemljama, izko su
prema istrazivanju HAK-a nase benzinske postaje
vec sada odliéno ocijenjene.

Kljuéno je definirati strategiju hrvarskog turizma
za narednih 10 godina, s obzirom na to da se
trendovi mijenjaju, povecava se broj gostiju

i sve su zahtjevniji. Hrvatska ¢e se turisacki
morati §to bolje pozicionirat, $to znaéi da i
razvo) benzinskih postaja bidi u sluzbi hrvatskog
turizma. Danas je na svim autocestama prema
moru situacija s benzinskim postajama vrlo
dobra, jer se nalaze na 25 do 30 km udaljenosn,
§to je postalo standard, i sve bolje su opremljene
dodatnim sadrzajima, kako bi svima koji se nakon
dugog putovanja zele malo odmoriti i osvjezio
pruzile Sto bolju uslugu. Nazalost, situacija s
prateéim ushuznim objektima na autocesti od
Zagreba kroz Slavoniju prema krajnjem istoku
jo§ uvijek ne zadovoljava sve $to je potrebno
prosjetnom turistu, stoga su na tim benzinskim
postajama nuzna ulaganja ukoliko se el privuéi
§to vise gostiju, 2 tme 1 ostvarit profit.

Dakle, mozemo reci da benzinske postaje, a

time | prateci usluzni objekt sa $to boljom
ponudom i sadrzajima dodatno osnazuju hrvatsk
turizam, jer turisd na taj naéin dobivaju bolju
sliku Hrvatske, kao zemlje koja je prepoznala
potrebe svojih gostiju dok putuju na svoja
odredista | time se svrstala uz bok najrazvijenijim
zapadnoeuropskim zemljama.

CONCLUSION

[t iy e concluded that Croatia, as 4 favournite
sumuier ourism destination for many foreien
and domestie towrsts where the number ot
guests increases vear by year, is developing and
ii!’.C‘\Hllj_: m s infrastructuce, that is. 1o the
network ol MOtOrways used lJ_‘f EOUNsLs 1o drin <
10 their desonanon. At the same tine, new
SEIVICE al'Cas are l:{'ins; butlt and the qualiny al
what s offered on the existing motorway service
ArEAS 15 IMProving, Only ifwe eonunue with this
approach
i

il the expansion of perrol stations will
we be able ro compere with YWestern countries,

although, according o HAK s survev, our PSs

have alre .1n_|’\' received a '3'-‘"”1 l'.;iin:_;.

Ters uf'ku}' mparince Lo define 4 strate oy or
Craatian tounsm for the next 10 years s)

trends change, the numbers ot tourists imcrease
and they are hecoming more demanding. S

good

115 necessary lor Cooaga to achieve a

postnon on the tourism market, the development
of petral stagions must truly be in the senvice
o Croarion tourisn, The situation on all sea-

bownd mortorways is taday very good becaug

W II“." 1€

distanee herween petrol stanions is abour 25-30
L, which has become o standard. aned they
] T

have better cquipped service areas to cater
all the needs of those wishing to rest and refresh
hemselves during o long journey. Unfortunarely,
the simation with motorway service Areds on

the motorway frim Zagrely via Slavonia rowards
the Easrstll does ot cater for all the necds of
an averaee wourist, which 1s \\"I:) those PSs need
Investment in m'e.[l.'l' £O artract a5 nany guests as
possible and o be l,ln:-ﬂyﬂwfc:_ ’
Therefore, 1t may be saxd thar perrol
and MSAs mun
mf Craatian tourism with their eane

SEATIONS
contribute ta the 1_J|*“ ;'!L|]'41'|.L Nt

¢ if pri sluets

Jand amenites, thus giving tourises an

.‘I‘.'\r"l'.".\[('l.fl
ol Croatia as 2 country which has recosmised the

needs of 1ts puests en raute to their destinadons

and which can be compared with the most

'.l-_'\‘cg-lp.u:-i countries in Western Europe.
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